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Abstract

This study examines news commentaries across three Nigerian radio stations: Gold F.M., OSBC, and Rave F.M., chosen to represent diverse media ownership categories in the country. Drawing on the Social Responsibility Theory and employing content analysis, the research investigates 13 news commentaries spanning 27 months. Results indicate a predominant focus on health/disease outbreaks, often featuring technocratic perspectives over other stakeholders' voices. The findings suggest a need for broader thematic coverage, including technological advancements and economic development, while advocating for a balanced representation of discussants in news commentary programming. Recommendations emphasise diversifying discourse content while maintaining inclusivity in stakeholder engagement across media platforms.
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Introduction

The mass media wield enormous power in shaping and reshaping events. They persuade crusade, set agenda, act as a watchdog of society, educate, inform and mobilise people to agitate for their rights or reject government actions or policies (Uwaoma & Onu, 2017). Also, Adeyanju (2013) opines that the mass media entertains and acts as a status conferred. The broadcast media (radio) is an aggressive medium for exercising the watchdog setting and functions of the mass media. Radio as a medium of broadcasting reaches out to all fabrics of society: culture, politics, education, music and sports due to the content of their news, thereby touching the lives of the youth, adults, the aged, the poor, the rich, educated and illiterate, cutting across all ethnic and religious groups and affecting their norms, belief systems, dressing patterns, attitude and social behaviour (Familusi & Owoeye, 2014; Oriola & Ogbemi, 2016; and Bassey, 2018). Radio broadcast stations affect the public by helping them to form opinions and, at the same time, allowing them to change them. They do this by helping to give the audience something to think about, especially the pictures created by human beings in their heads (Bassey, 2018). 

According to Adeyanu (2013), radio as a broadcasting medium helps to create these pictures through various programmes. However, people’s opinion formation depends on the use individuals want to put to radio news programmes. This use is conversely determined by perceptions, judgment, and social and educational background, among other things (Nwankwo et al., 2015). There is no doubt that the way in which radio influences public opinion through its news analysis and programmes depends on whether the audiences have confidence, trustworthiness, and interest in such a station. Uwaoma and Onu (2017) note that the trust reposed in radio news programmes is a function of how credible the radio station is and how it is dedicated to truth and facts in its analysis and interpretations of issues affecting society. Any station which presents distorted information will tend to lose credibility. The listening audience will look elsewhere to satisfy their curiosity for factual information and updates.

However, the radio news commentaries and analysis are the “news behind the news”. They are meant to interpret, analyse and explain news events to understand the public and to help them form the right attitudes and opinions on issues of societal importance (Oriola & Ogbemi, 2016, p. 104). Also, Uwaoma and Onu (2017) emphasised that, for radio to perform its information, entertainment and education function effectively, its contents must regularly analyse relevant issues that matter to the public to provide them with informed opinions necessary for initiating change and development. Moreover, news commentary plays a strategic role in social change because it represents, or instead presents, society as something already under discussion. There is no gainsaying that news commentaries on radio are as old as the news itself. They entail critical interpretation, evaluation, and presentation of significant, contemporary social events in such a way as to inform, entertain, educate, and influence the audience (Okoro & Agbo, 2003, p. 125).
Even with the importance of news commentaries, radio stations also use them to fill their space. Broadcasting itself consumes a whole lot of content; hence, there is a need for broadcast stations (radio and television) to regularly come up with programmes that can fill the available space (Nwankwo et al., 2015). In Nigeria today, many radio stations have sprung up in the last 30 years of the deregulation of the broadcasting sector, most of which are privately owned (Bassey, 2018). Thus, they need programmes with a broad listenership base, which will help in generating traffic and bring in revenue through advertisements. There is no doubt that radio news commentaries fit into the nature of programmes that can develop advertisements, provided that they are objectively and effectively presented. Against this background, this study seeks to analyse news commentaries on radio using selected radio stations in Osun State.

With the setting up of many private radio stations in Nigeria through the promulgation of Decree No. 38 of 1992, there is competition among the promoters of both public and private radio stations on how to win and retain the listenership of the audience. This yearning led to the evolution of innovative and audience-oriented programmes. As posited by Familusi and Owoeye (2014), radio as a mass medium has become an essential channel through which people's opinions are communicated to the entire world, primarily where it is privately owned and devoid of undue manipulations by the government. Moreover, the capabilities of radio may be attributed to the immediacy of its news and programmes, economic viability, the high penetrability of the audience irrespective of locations, and simultaneous ability, among others (Oriola & Ogbemi, 2016; Uwaoma & Onu, 2017; and Adeyanju, 2013). Thus, news commentaries and analysis are one of the major programmes that a typical radio station must embrace as part of its content. This can be adduced to the importance of news commentaries in shedding light on issues of importance and national concern.

However, the majority of the radio audience in Nigeria abandon news commentaries for other programmes like sports, entertainment, talk shows and even news bulletins. Similarly, the audience seems not to appreciate the importance of news commentaries in dealing with burning issues of societal importance, except for very few who are elites. This has resulted in a low level of listenership compared to other programmes on the radio. Undoubtedly, a democratic country like Nigeria, with its diverse culture and complex government, needs radio news commentaries capable of interpreting and analysing events and issues of public concern and importance. Unfortunately, a more significant percentage of radio listeners do not focus on news commentaries and analysis, as they neglect it once they have listened to the news broadcast. The ability of radio news commentaries and analysis to generate public opinion on political, social, economic and societal issues and how these opinions can be aggregated to form a position needed to bring societal change and force the government to reconsider some of its actions and policies cannot be overemphasised. 

Notwithstanding, several studies have been conducted on radio programmes, news commentaries, news analysis and the broadcast sector in general (Oriola & Ogbemi, 2016; Bassey, 2018; Nwankwo et al., 2015; Obo et al., 2014). None of these studies carried out a content analysis of radio news commentaries concerning certain specific radio stations. Also, most of the above studies used surveys or interviews as their research methodology, a gap that this current study will fill by analysing news commentaries on selected radio stations using the content analytical method. The study's objectives are as follows: 1. Investigate the geographical coverage of news commentaries and analysis by Gold F.M, OSBC and Rave F.M Osogbo; 2. Examine the frequency and distribution of news commentaries on the selected radio stations on different days of the week; 3. Provide insight into the sources of information and voices reflected in the news commentaries. 


Understanding Radio and Its History and Overview of News Commentaries

Radio is an audio device that allows messages to be communicated to a large audience. It works by transmitting sound through electrical waves. In essence, sound is sent and received through these waves (Sambe, 2008). According to Idebi (2008), "Radio" means sending and receiving messages through the air using electromagnetic waves. It is also about broadcasting programs so that people can listen to them. Uyo (1987) explains that the word "Radio" has its roots in the Latin word "Radius," which means radius rays. This implies that radio is an instrument that transmits signals via an electromagnetic process and distributes them through a transmitter to a scattered audience who receive them via an antenna on a receiving set. Sambe (2008) adds that Radio involves the process by which messages are sent through electrical waves. Radio can also be seen as a medium for sending and receiving messages through the air using electronic waves. It can also be defined as broadcasting programs for the public to hear. It is the system of sending sound over a distance by transmitting electrical signals (BBC et al., 1992, p. 946).

The history of radio dates back to the 19th Century when Samuel Morse invented the electric telegraph. According to Bittner (1989), Guglielmo Marconi built on this invention to produce electromagnetic impulses sent through the air without wires. The voice was carried over long distances. Thus 1866, signals were transmitted from England to America without cables. Sambe (2008, p. 75) stated that in 1988, Heinrich Hertz, working on the electromagnetic theory propounded earlier by a British scientist, James Clark Maxwell, produced the first radio waves. According to Idebi (2008), radio earliest days witnessed stations broadcasting at the same frequency; this situation posed problems because not all stations agreed to share the time, while others attempted to broadcast stronger signals over those of their competitors. However, Familusi and Owoeye (2014) were of the view that experimental radio broadcasting began around 1910 when Lee De Forest produced a programme from the Metropolitan Opera House in New York City, while other experimental radio stations, according to them, started not earlier than five years after that of De Forest. Notwithstanding, the importance of radio was reinforced during World War II (Apuke, 2017). Moreover, radio broadcasting across the globe experienced new growth in the 1960s and 1970s, as many countries embraced radio as a tool for developing and mobilising people (Bassey, 2018). 

Radio broadcasting in Nigeria began in 1933 with the British colonial government's introduction of the Radio Distribution System (RDS) in Lagos, under the Department of Post and Telegraphs (P&T). The RDS was established as a reception base for the British Broadcasting Corporation and a relay station through wire systems, with loudspeakers at the listening end. In 1935, the RDS was replaced with the Radio Diffusion System to spread Britain's efforts and those of her allies during the Second World War through the BBC. Subsequently, the Ibadan station was commissioned in 1939, followed by the Kano station in 1944. Later on, the Nigerian Broadcasting Service (NBS) was established in 1950, following a re-appraisal of radio broadcast objectives. The NBS began broadcasting in Lagos, Ibadan, Kaduna, Kano and Enugu on short-wave and medium-wave transmitters. Through a Bill by the House of Representatives, the Nigerian Broadcasting Corporation (NBC) was established in 1956. NBC took responsibility for radio broadcasts in Nigeria. The Federal Radio Corporation of Nigeria (FRCN) was established in 1978. The Voice of Nigeria (VON), which served as the external service, was established in 1990. With the creation of more states and each state wanting to propagate its people and culture, the pace for radio broadcast began in Nigeria and has spread fast across the length and breadth of the nation. Each state owns and operates at least one radio station.

However, the historical concept behind the growth of radio in Nigeria showed it was a slow but exciting process. Radio was introduced in Nigeria as a wired system called radio distribution or radio re-diffusion by the British Broadcasting Corporation (BBC). In this process, wires were connected to loudspeakers installed in subscribers' houses. The wireless system was introduced by the BBC in 1930. The wired broadcasting services were commissioned in Lagos on December 1, 1935, and two relay stations were located at Ikoyi and the Glover Memorial Hall, both in Lagos. The primary duty of the relay was to carry BBC programmes, with just one hour left for local programmes featuring news, entertainment, and local announcements. Other stations were later opened at Ibadan in 1939, Kano in 1944, and Kaduna, Enugu, Jos, Zaria, Abeokuta, Ijebu Ode, Port Harcourt and Calabar in the subsequent years. The colonial government then devised a policy to survey radio broadcasting in all the British colonies, including Nigeria. A committee was headed by L.W. Turner of the BBC Engineering Department and F.A.W. Byron of the Telecommunications Department of the Crown Agents. The committee recommended a wireless system of broadcasting for the colony of Nigeria. According to Ladele (1992 cited in Sambe, 2008), an old building on 32 Marina near the General Post Office was renovated as a temporary headquarters. In addition, the Kaduna and Enugu Radio Diffusion Services were restructured and converted to regional broadcasting houses. 

The Radio Diffusion Services (RDS) was later renamed the Nigerian Broadcasting Service (NBS). Its primary objective was to meet the programme needs of its audience by fulfilling the traditional role of informing, educating and entertaining them. The NBS performed extraordinarily well, particularly during Queen Elizabeth II's visit to Nigeria. The NBS upheld impartiality, whereas the colonial government did not offer all Nigerian nationalists the chance to respond to allegations made against them. Consequently, the Nigerian Broadcasting Corporation was established on April 1, 1957, to replace the NBS. With the formation of NBC, the first public broadcasting corporation was created in a British colonial territory. However, the Western Regional Government was dissatisfied with the new arrangement, and it established its radio and television station in 1959. Eastern Nigeria followed suit in 1960 when Nigeria gained political independence from Britain. Northern Nigeria established its own radio and television stations in 1962. Today, almost all states have their own radio and television stations.

News commentaries are components of daily news bulletins, especially in the newspapers and radio network news. It has become an inseparable part of news bulletins that it is unimaginable to have a complete news broadcast any day without an accompanying news commentary. As posited by Agbeleoba and Bamisaye (2022), commentaries are vital and essential appendages to news stories as they are, in most cases, compendia of research on burning issues or current affairs. In another view, Wang (2013) defined news commentaries as “opinion articles with the important communicative function of contributing to the formulation of certain ‘preferred’ viewpoints about the society”. Also, Onuegbu (2021) added that the essence of news commentaries within the larger context of newspaper or radio coverage is to offer the audience (readers or listeners) a distinctive and sometimes authoritative voice that speaks to the public directly about matters of public importance. Commentaries sometimes appear twice or even more in a news bulletin (Chikaodiri, 2018). According to him, this can be attributed to space and commercial reasons. Irrespective of the cause, there exists a misconception among radio audiences that news is over once the presenter concludes the items on sports and foreign segments. To them, news commentaries need to be more significant to be given attention. However, news commentaries significantly influence everyday listeners, especially elite members. The need for people/audiences to listen to this form of current affairs should be emphasised.

Related Studies and the Theoretical Framework

This study is similar to that of Agbeleoba and Bamisaye (2022), who look at a generic structural analysis of selected news commentaries on Radio Nigeria. The study explored news commentaries on Radio Nigeria to find out their generic structure as broadcast messages. A textual analysis was employed as a methodology using the Generic Structure Potential Model as a theoretical framework. Findings identified Anchor’s Introduction, Orientation, Spotlighting, Resolution or Lesson as obligatory elements. Commentary Lead, Problem/Cause and Solution/Effect were identified as optional elements in the messages aired on Radio Nigeria. However, the study concluded that news commentaries constitute an essential position as a sub-genre of broadcast messages. Furthermore, Chikaodiri (2018) conducted a study on Sombre Tropes as a Social Commentary on FRCN’s Pendants of Rhythm: A selection of Radio Nigeria Network News Commentaries. The study aimed to analyse the thematic features observed in the selected news commentaries in the compilation Pendants of Rhythm: A Selection of Radio Nigeria Network News Commentaries and determine the degree of their information and enlightenment value to readers/listeners. Thus, incisive analysis of themes was used in the study. At the same time, findings revealed that news commentaries embody themes of great relevance to both the high and the low in Nigerian society. 

In a similar view, Apejoye (2020) examined news commentary on online platforms as a space for democratic deliberations. The study aimed to review the online news commentaries of selected websites. Thus, a mixed-method research approach was employed through quantitative and qualitative content analysis. Findings revealed that ethnic and religious sentiments condition texts, meaning, and conversation around them within the deliberative issues. Findings also showed that Nigeria's online forum for discussion on public issues exists. The study recommended the improvement of online news commentaries among media establishments' online news sites. Also, Lavid, Arus, and Moraton (2012) examined genre realised in theme, which is the case of news reports and commentaries. The study sought to analyse the clausal thematic features observed in two newspaper genres (news reports and commentaries) that could be interpreted as textual signals of their different generic characterisation. However, both qualitative and quantitative methods were used in the study. Findings revealed that each newspaper genre prefers certain thematic features and that the differences between the two genres are statistically significant. It was, however, recommended that these thematic preferences be attributed to genre-related variables such as the communicative purpose or the subject matter of the text. In another study, Chukwuorji and Iorfa (2020) looked at commentary on the Coronavirus pandemic in Nigeria. The study assessed news commentaries on the Coronavirus pandemic in Nigeria, which were aired on the radio in April 2020. However, textual analysis of selected commentaries was conducted, and findings showed that the Coronavirus pandemic, a novel public health disease in the country, was dreaded by people due to the number of cases/causalities recorded. Based on these findings, it was recommended that more radio stations join in advocating for a healthy population through persistent airing of radio news commentaries on the pandemic to ensure a healthy array of the country’s population.

The theory used in this study is the Social Responsibility Media Theory. This theory was proposed by Frank Siebert, Theodore Peterson, and Wilbur Schramm in 1963. Anaeto, Onabajo, and Osifeso (2008) quoted McQuail (1987) and highlighted that the basic principles of the social responsibility theory are as follows: 

1. Media should accept and fulfill certain obligations to society. 
2. These obligations can be met through professional standards of informativeness, truth, accuracy, objectivity, and balance. 
3. Media should regulate itself within the legal framework and establish institutions to carry out its responsibilities. 
4. Media should avoid anything that might lead to crime, violence, civil disorder, or offense to minority groups. 
5. The media should reflect society's plurality, allowing access to various points of view and granting everyone the right to reply. 
6. Society can expect high-performance standards from the media based on the principle in (1). Intervention can only be justified to secure the public good. 
7. Media professionals should be accountable to society, employers, and the market. 

However, the central premise of the social responsibility theory is that freedom carries concomitant obligations, and the press, which enjoys a privileged position under the government, is obliged to be responsible to society for carrying out certain essential functions of mass communication.

Methodology 

The research design adopted for this study is the quantitative research approach, using the content analysis method. According to Dare (cited in Tejumaiye, 2017), content analysis is a research technique for the objective, systematic description of the manifest content of communication. Also, as Luo (2012) posited, quantitative content analysis is the study of communication's manifest contents through quantification. It was adopted for this study because it makes the selected radio stations' coverage of news commentaries accessible for quantification. This section analyses the data obtained from the programme contents of the three selected radio stations in Osun State, which were the focus stations in this study. The study investigates the geographical scope of news commentaries and analysis by Gold F.M., OSBC, and Rave F.M. To achieve this objective, thirteen (13) news commentaries from the three radio stations were analysed. These programmes were selected within the range of twenty-seven months (January 2021 – March 2023) and made up the sample size of this study.

During the study, data was collected and analyzed from three radio stations to determine the extent, themes, and frequency of news commentaries and analysis. The study's research questions were addressed by analyzing the frequency and percentage distributions, as presented in the tables below. In total, 13 news commentaries were examined over the course of 27 months across the three stations. These commentaries focused on various societal issues, such as health, public affairs, economy, and politics, as shown in the subsequent tabular analysis. The 13 news commentaries formed the basis of this study's analysis.

Table 1: Number of news commentaries

	Number of commentaries      Frequency                       Percentage

	Gold F.M                                     1                                           7.7%
OSBC                                          8                                           61.5%
Rave F.M                                     4                                           30.8%
Total                                           13                                          100%


Source: Content Analysis, 2022 

From the above table, out of the 13 news commentaries analysed, Gold F.M. has the lowest number of news commentaries, with 1(7.7%), while OSBC has 8(61.5%). This implies that OSBC dominates the selected stations by airing news commentaries. 

Table 2: Time belt of news commentaries

	Time Belt                            Frequency                             Percentage

	8.00am Bulletin                          2                                           15.4%
Noon Bulletin                        6                                           46.2%
3.00 pm Bulletin                          5                                            38.4%
Total                                          13                                          100%


Source: Content Analysis, 2022 

From the above table, the noon bulletin features the highest number of news commentaries, 6(46.2%), while 8.00 am features the lowest number, 2(15.4%). This implies that the noon bulletin time belt has the highest number of news commentaries aired on the selected stations.

Table 3: Days/frequency of the news commentaries

	Days               Gold F.M             OSBC              Rave F.M    Percentage

	Monday                  1                          3                          1             38.4%
Tuesday                  -                          2                          2              30.8%
Wednesday             -                          2                           -              15.4%
Thursday                -                           1                          1              15.4%
Friday                     -                           -                           -              0.0%
Total                  1 (7.7%)            8 (61.5%)            4 (30.8%)    100% 


Source: Content Analysis, 2022 

The table above shows that, of the 13 news commentaries analysed, 5(38.4%) were aired on Mondays, while 4(15.4%) were aired on Wednesdays and Thursdays, respectively. Therefore, most of the news commentaries were aired on Mondays.

Table 4: Issues/themes discussed in the commentaries

	Issues/themes     Gold F.M           OSBC          Rave F.M    Percentage

	Politics                      -                         1                     -                  4.5%
Health/disease          1                         3                     2                  27.3%
Education                 -                          1                     1                  9.1%
Entertainment          -                           -                      -                     -
Crime/death             -                          1                      1                 27.3%
Religion                   -                           -                      -                     -
Sports                       -                           -                      -                     -
Inter-tribal crisis       -                          1                      -                 4.5%
Business/Economy   1                         1                      1                13.6%
Justice                       -                          1                      -                 4.5%
Technology               1                          -                      1                9.1%
Community affairs    1                          1                     1                13.6%
Security                     -                          1                      -                 4.5%
Total                    4 (18.2%)         11 (50.0%)         7 (31.8%)     100%


Source: Content Analysis, 2022 

The table above shows that of the 13 item commentaries, 6(27.3%) discussed themes on Health/Disease outbreaks and Crime/Death. In contrast, 1(4.5%) discussed themes on Politics, Inter-tribal crisis, Justice, and Security. Therefore, the news commentaries aired on the stations heavily discussed Health/Disease outbreaks and Crime and death.

Table 5: Position of the news commentaries

	Position            Gold F.M           OSBC            Rave F.M     Percentage

	First story                  1                    5                           3                  69.2%
Second story              -                    2                           1                  23.1%
Third story                 -                    1                           -                    7.7%
Fourth story               -                     -                           -                      -
Total                   1 (7.7%)          8 (61.5%)            4 (30.8%)        100%   


Source: Content Analysis, 2022 

From Table 4.5 above, 9 (69.2%) of the 13 news commentaries analysed were aired as first stories, while 1(7.7%) was aired as third stories. Thus, the news commentaries were aired mainly as first stories.

Table 6: Geographical scope covered by the news commentaries

	Geographical scope    Gold F.M     OSBC        Rave F.M    Percentage

	Osogbo                               -                   2                    1                 23.1%
Ilesa                                    -                   -                     -                  0.0%
Osun State                          -                   -                     -                  0.0%
South West                         1                  1                    1                  23.1%
South East                          -                   -                     -                   0.0%
South South                        -                   -                     -                   0.0%
North Central                     -                    -                     -                  0.0%
North East                          -                    -                     -                  0.0%
North West                         -                   -                      -                  0.0%
Nigeria                               -                   5                      2                53.8%
Total                           1 (7.7%)         8 (61.5%)      4 (30.8%)      100%


Source: Content Analysis, 2022 

The table above indicates that 7(53.8%) of the news commentaries were based on Nigeria in terms of geographical context/scope. In comparison, 3(23.1%) were based on Osogbo and the western part of the country. This implies that the news commentaries were mainly based on Nigeria in terms of geographical context.

Table 7: Sources of information on the news commentaries

	Sources                          Gold F.M    OSBC     Rave F.M    Percentages

	Public affairs Analysts        -                  2                1                  23.1%
Reporters                             1                 4                2                  53.8%
Documents/Archives           -                 1                 1                 15.4%
Agency reports                    -                 1                 -                   7.7%
Online                                  -                 -                  -                     -
Total                            1 (7.7%)        8 (61.5%)    4 (30.8%)     100%


Source: Content Analysis, 2022 

From the above table, 7 (53.8%) of the 13 news commentaries analysed were sourced from Reporters, while 1(7.7%) was sourced through Agency reports. This indicates that the sources of information for most of the news commentaries aired on the stations are Reporters.

Table 8: Voices reflected in the news commentaries

	Voices                    Gold F.M          OSBC      Rave F.M    Percentages

	Government                    1                  4                     2               31.8%
Traditional authority       -                  1                      -                4.5%
Experts/Technocrats       1                  4                     3               36.4%
Politicians                       -                   1                     1                9.1%
Military                           -                   1                     1                9.1%
Parastatals/Ministry         -                  1                      -                4.5%
Legal Practitioners           -                  2                     2                18.2%
Others                              -                   1                     1                 9.1%
Total                       2 (7.4%)        15 (55.6%)      10 (37.0%)    100%


Source: Content Analysis, 2022 

The above table indicates that 8(36.4%) of the news commentaries reflected the voice of Experts/Technocrats, while 1(4.5%) reflected the voices of Traditional authorities and Government Ministries/Parastatals. Therefore, the news commentaries on the stations primarily reflect the voices of experts/technocrats.

Discussion of Findings

Three radio stations in Osun State were content analysed to examine the geographical scope, themes/issues and frequency of airing news commentaries and analysis within 27 months, from January 2020 to March 2022. Results from the data analysis showed that Osun State Broadcasting Corporation (OSBC) records the highest number of news commentaries. However, the findings that emanated from the results in the data analysed were discussed below, as they provide answers to the research questions formulated to guide the study.

Research Question 1: What is the geographical scope of news commentaries and analysis on Gold F.M, OSBC and Rave F.M Osogbo?

In discussing the geographical scope of this study, the emphasis is on the context in which the news commentaries were discussed. In Table 4.6, issues in Nigeria ranked highest with 7(53.8%) of the news commentaries based on the country, while Osogbo and South West recorded the lowest with 3(23.1%). This implies that the news commentaries were mainly based on Nigeria in terms of geographical context. Data presented in the table also suggest that general issues affecting certain parts of the country were discussed extensively with the entire country.

Research Question 2: What are the themes of news commentaries on Gold F.M, OSBC and Rave F.M Osogbo?

Table 4.4 on the themes/issues discussed in the news commentaries showed that issues on Health, Outbreak of diseases and Epidemics were the dominant issues addressed, as 6(27.3%) of the commentaries focused on it, this is followed by Crime/Death issues with 6(27.3%). In comparison, 1(4.5%) of them centre on issues/themes: Politics, Inter-tribal crisis, Justice and Security. Therefore, the news commentaries aired on the stations discussed Health/Disease outbreaks and Crime and death majorly.

Research Question 3: What is the frequency of airing news commentaries by Gold F.M., OSBC, and Rave F.M. Osogbo?

This research question three was designed to determine which day the selected radio stations aired news commentaries the most. It was discovered that Mondays took the lead regarding days, as 5(38.4%) were aired on Mondays. Tuesdays closely followed this with 4(30.8%), while 4(15.4%) aired on Wednesdays and Thursdays. Therefore, most of the news commentaries were aired on Mondays.


Conclusion

Having analysed and interpreted the findings from the study, it can be stated that news commentaries are critical issues that need to be prioritised by radio stations and other media of communication as and when due. This could be adduced to its centrality and importance in discussing issues of societal concern through people who are well-informed and abreast of happenings in our contemporary society. However, radio and television stations are relaxing nowadays in terms of frequent airing and discussing societal issues through news commentaries. This study shows that only 13 news commentaries were gathered from the three selected radio stations over 31 months. However, broadcast media need to prioritise news commentaries in their programme contents; this aligns with the social responsibility function of the press and its constitutional mandate, which is to hold the government accountable and responsible regarding its actions, programmes and policies. Based on the findings from the study, the following recommendations are proffered: 

1. News commentaries should be aired regularly on radio and other media, reaching all parts of the country, especially the grassroots.
2. The mass media should focus on other critical issues, not necessarily health or crime, through news commentaries. These issues may include technological breakthroughs and economic development, among others.
3. News commentaries should be aired regularly and, if possible, daily.
4. News commentaries aired on the mass media should be balanced against those brought on air for discussion and analysis. Legal practitioners, representatives of various interest groups, and necessary stakeholders relevant to the issue under discussion should be considered at any time.
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